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My job is to always be thinking of unconventional ways to 
promote our brewery while being cost effective.”

Cary is a jack-of-all-trades marketer for a brewery whose duties 
are planning events, giving away swag, and creating demand for 
future releases. She is the main point of contact on the brewery’s 
social media, where she engages with customers by giving them 
updates, soliciting feedback, and connecting them to the brand. 
In addition, she creates content to send to members and other 
customers, collaborating closely with management to ensure that 
it is on-brand and aligns with company objectives.



A big part of her job is thinking of creative ways to promote the 
brewery while being cost effective. However, she is susceptible to 
bad marketing suggestions from leadership due to her limited 
experience in the field and would benefit from having a resource 
to help her define a strategic marketing plan for the business. For 
Cary to market more effectively to customers, she needs a way to 
leverage and execute on customer feedback. While she is open 
to the idea of trying new softwares, she needs to see others use it 
successfully first before being convinced. 

Reaches out to customers
Ensures message and content 
are on brand

Tasks

Frustrated when filtering 
through customer feedback

Wants to bring value to the 
brewery

Feelings

Brewery customers

Online community

Brewery leadership and 
management

Influences

Has trouble knowing what 
customers really respond to

Pain Points

Market to customers in 
creative unique ways
Keep marketing efforts cost 
effective

Goals

About Cary

Support Cary by designing a platform that gives her access to 
actionable customer feedback as well as provide the resources 
and training to market more strategically. This will enable her to 
tailor her approach and enables effective targeting, which will 
mitigate longterm marketing losses. 


